
 

MIND�THE�GAP�

Where Do Misperceptions Come From? 

Our brains are flooded with information every second!  To help process things quickly, we 

create short cuts to sift through all the information.  Since the cave men days, we have 

been wired to notice the DIFFERENCE in the pattern.  Our brains do the same thing today.  

So we tend to focus on the 50 people at a party that may be drinking and talk about it 

later as if those 50 people represent the norm of what happens on the weekend.   By 

focusing  on the unusual behavior, it starts to look usual.  The reality is, the MAJORITY of 

students are choosing to be alcohol, drug and tobacco-free. 

It is pretty common for us to overestimate unhealthy        

behaviors and underestimate  positive, healthy behaviors.   

The 2009 Power of Choice survey uncovered the gap     gap     gap     gap      

between Dist 203 & 204 students’ perceptions and actual  

behaviors.  The facts tell us that the majority of students are  

making healthy choices most of the time.  Check out the  

reality vs. perception graphs below! 

The Power of Choice is a project of NCO Youth & Family Services, Naperville School 

District 203, Indian Prairie School District 204, Naperville Police Department, DuPage 

County Health Department, Linden Oaks at Edward, Gateway Foundation, Inc., Heritage 

YMCA Group, KidsMatter, and District 203 & 204 Parents.  Survey and data analysis 

provided by the Center for Prevention Research & Development at the University of 

Illinois.  Funded in part by the Illinois Department of Human Services.  
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